
3935 N. Meridian St.
Indianapolis, IN 46208
Phone: 283-0086
Fax: 921-4179
Website: www.girlsincindy.org
Founded: 1969
Paid employees: 17
Highest-paid staff member: Patricia A. Wachtel, 

president and CEO, $86,986
Top volunteers: Jill Hagan, board chairwoman, seven years; Shaun Clifford, 

governance chairwoman, five years

❘ NOT-FOR-PROFIT  OF NOTE ❘

Jill Hagan, chairwoman
Linh Preston, vice chairwoman
Cathy Buyarski, second vice 

chairwoman
Peter Lacy, secretary
Kathy St. Louis, treasurer
Shaun Clifford, governance chairwoman
Alan Albright
Jennifer Banner
Christine Bizzell 
Kaus Christopher

Nancy Clifton-Cripe
Annette Engle
Molly Martin
Nancy McMillan
Nadine Melind
Lisa Orr
Nikki Shoultz
Matt Tader
Carol Trexler
Alicia Weems

Information was provided by Girls Inc. Profiled organizations must be based in or serve the Indianapolis area, must have 
Internal Revenue Service tax-exempt status, and must be willing to provide IBJ with detailed financial information.
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BOARD OF DIRECTORS

2009 income: $1,274,202 
2009 expenses: $1,263,250 
2010 assets: $3,609,943 

2010 projected income: $1,645,400 
2010 projected expenses: $1,611,150 
Fiscal year begins: Jan. 1

Girls Incorporated 
of Greater Indianapolis

FINANCIAL PROFILE

PROGRAMS
Work It Out: Girls Inc.’s most popular program among community partners. Work It

Out empowers girls to negotiate the conflict in their lives. Activities help girls develop
empathy for others while challenging them to understand the consequences of hurtful
behavior.

Economic literacy: Builds self-reliance for girls as they embrace the knowledge that
they are in control of their financial future. Activities help girls distinguish wants versus
needs, understand basic banking terms, and identify potential career options.

Redefining beauty: Encourages girls to confront body image stereotypes while iden-
tifying healthy lifestyle habits. Activities help girls develop self-esteem, think critically
about the beauty stereotypes they see, and identify their body’s unique strengths. 

MANAGEMENT

2009 income 2009 expenses

MISSION
Inspire all girls to be strong, smart and bold. Deliver educational and empowerment pro-
grams to greater Indianapolis girls ages 6 to 18.

Patricia A. Wachtel, president and CEO
Joi Smith, vice president and COO
Gabrielle Benson, director of 

development and public relations

Christy Barlow, director of programs
Heather Courtney, controller

FUND-RAISER
The Touchstone Awards honors women who are excellent role models for the girls we

serve. The 2009 Touchstone Awards and 40th Anniversary Celebration raised $71,116.
The next awards event is July 28 at the Indianapolis Marriott Downtown.

HaganWachtel


